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1.  Introduction  

Within the work package T2 and Activity A.T2.2 (Development of requirements and strategies for bufferzone 

management) Kalkalpen National  Park was able to implement various pilot activities concerning the topic 

òVisitor & UNESCO World Heritageó. 

Basis for the development o f the pilot measures was the international workshop on visitor information and 

World Heritage knowledge transfer (D.T2.2.2) that was organised by Kalkalpen National  Park in October 

2020. All project partners were able to participate and contribute to the w orkshop. Additionally,  we could 

win also speakers from other World Heritage sites like Nina Schönemann from Dürrenstein Wilderness Area 

and Manfred Grossmann from Hainich National Park, who has already 10 years experience in World Heritage 

knowledge transf er.  

 

Figure 1: Agenda of the visitor information and WH knowledge transfer workshop in Kalkalpen National Park  

Figure 2: Screenshot from the Online Workshop 
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2.  Pilot activities  

2.1.  Visitor survey  

Description of activity  

A visitor questionnaire on the UNESCO World Natural Heritage Beech Forests in Kalkalpen National Park was 

created and it  took place online from July to November 2021. The goal was a participation of at least 300 

people.  

Numerous measures were taken to achieve a high level of participation. For example, the existing online 

visitor feedback of Kalkalpen National Park, which all participants of guided tours receive, referred to the 

World Heritage survey. The survey was also communicated via the national park newsletter , the Kalkalpen 

website and facebook. In addition, partner organisations such as National Parks Austria and regional tourism 

associations etc. were asked to disseminate the survey within their sphere of influenc e via digital channels. 

The results of the survey will be incorporated into the further development of the national park education 

programme especially in relation to the World Heritage site .  

 

Evaluation of activity  

The questionnaire was kept short with 17  questions; it took about 3 minutes to complete. A total of 420 

people took part in the online survey between July and November  2021. The previously set target of 300 

people was clearly exceeded. The survey was anonymous. Only some information on age, plac e of residence,  

gender etc. was requested. Here is a brief summary of the most important results : 

General information  of the respondents :  

53% of the participants were male, 45  % female and 2% diverse. 

27% were older than 60 years, 45% between 41 and 60 years, 26% between 21 and 40 years. 

36% were r esidents of the national park region, 39% excursion guests / day guest s and 25% overnight guests 

(15% 1-2 nights, 8% 3-5 nights, 2% more than 6 nights)  which shows a very balanced mix of participants . 

82% of the participants arrived to the national park by car, only 6% by public transport .  

In response to the question regarding the highest level of education completed  53% answered 

university/technical coll ege/academy, 24% Matura (A-levels), 20% apprenticeship,  and 3% compulsory school 

 

75% of the respondents knew that Kalkalpen National Park has been designated a UNESCO World Natural 

Heritage Site for Ancient Beech Forests, 25% had not heard of it.  
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Figure 3: results of the question òExperience beech forestsó; Multiple answers possible 

79% would like to experience the beech forests in the national park individually , 59% on a guided ranger 

tour, 22% with films, 18% with exhibition/lecture. M ultiple answers possible . 

 

 

Figure 4: results of the question òTime to spendó; Multiple answers possible 

60% would spend a half day  tour  (up to 4 hours) , 52% a full day tour (6 - 8 hours), 29% a short programme (2 

hours) and 22% several days on a ranger tour to the World Heritage site.  
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Figure 5: results of the question òImportance World Heritageó; Multiple answers possible 

For 36% the World Heritage Site Ancient Beech Forests was very important or important  in the decision to 

visit Kalkalpen National Park. For 18% it was somewhat important, for 20% not very and for 25% not 

important.  

 

Another question was what a beautiful nature experience means : 

  

Figure 6: results of the question òswitch offó and òFitnessó 

 

To switch off, to recover, to rest in nature is (very) important for 8 6% of the respondents.  

For 55% it is (very) important to keep the body fit without overexertion.   

Adventure, action and physical challenge, on the other hand, are only (very) important for 27%  (see 

appendix).  
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Figure 7: results of the question òdiscovering new thingsó and òobserving animals and plantsó 

 

For 76% it is (very) important to discover new things. For 71% it is (very) important to observe animals or 

identify plants. This is also the focus of the national park's educational programmes and guided ranger tours.  

 

2.2.  World Heritage knowledge transfer co ncept  

Description of activity  

Since 2017, Kalkalpen National Park has been part of the transnational serial UNESCO World Heritage Site 

"Ancient and Primeval Beech Forests of the Carpathians and Other Regions of Europe" and makes an 

important contribution to the preservation of the last primeval beech forests in Europe.  

The World Heritage designation is an enormous opportunity for raising the profile of a protected area:  

¶ World Heritage is a brand  

¶ UNESCO World Heritage sites are known around the world 

¶ World Heritage is a strong and understandable message and lends itself as a central message in the 

application as long as no other message is more significant.  

¶ The World Heritage site represents a unique selling point alongside the numerous World Heritage 

sites.  

¶ The World Heritage site underlines the worthiness of protection of a protected area and enhances 

its value - in terms of regional acceptance, this is a great support.  

¶ Lynx, return of the wilderness and World Heritage as USP in Kalkalpen National Park.  

The concept is a living document intended  to raise awareness of the issue of World Heritage so that it is 

appropriately included in all entrepreneurial actions. The communication of the World Natural Heritage 

Beech Forests is essential for a broad acceptance and appreciation in the population. The goal of World 

Heritage education is to make different groups of visitors aware of the importance of the World Heritage, 

to make the World Heritage experienceable or accessible, and to sensitize people to the protecti on of 

Europe's last primeval forests. Ideally, this will motivate people to deal with nature and resources in a 

sustainable way, in line with the national park vision. 
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Evaluation of activity  

The UNESCO World Heritage designation is like a Nobel Prize for a protected area. World Heritage mediation 

offers enormous touris tic  and economic opportunit ies for the entire national park region, especially for the 

city of Steyr and the Steyr and Enns valleys. The aim of World Heritage mediation is to make different g roups 

of visitors aware of the importance of the World Heritage, to make the World Heritage experienceable or 

accessible and to sensitize people for the protection of the last primeval forests in Europe. Together with 

stakeholders, a World Heritage mission  statement should be created. This serves as the basis for corporate 

action. Corporate communications should be aligned with the defined status of the World Heritage site. In 

the area of visitor facilities, the spectrum ranges from signage to simple inform ation boards, World Heritage 

trails, World Heritage vistas, and the World Heritage centre. Visitor offerings include guided tours, packages 

& collaborations, school and youth program mes, a World Heritage app, and a World Heritage product line. 

A number of pilot measures has already been implemented in Kalkalpen National Park  education programme. 

Marketing and public relations efforts are designed to present the World Heritage theme favo urably to the  

public and include activities that achieve promotional goals. Collaboration with content -related people 

inside and outside the company, so -called World Heritage ambassadors is intended to spread the World 

Heritage idea. Building networks with the aim of m utual support is equally significant.  

 

2.3.  World Heritage  Leaflet  

Description of activity  

 



 

 

 

Page 9 

 

 

Figure 8: New Leaflet  òUnesco World Heritage Beech Forestsó with the joint design 

The new 10-page leaflet in leporello form provides a compact overview of the transnational serial natural 

World Heritage Site Ancient and Primeval Beech Forests. The main topics are the post -glacial spread of the 

European beech, the importance of protecting the last old primeval beech forests and their fasci nating 

display of colours in the course of the seasons. In addition, the two Austrian World Heritag e sites Kalkalpen 

National Park and Dürrenstein Wilderness Area are presented and the offer of guided tours is pointed out. 

Special emphasis was placed on impressive photos of the beech forest habitat and characteristic animal and 

plant species.  

 

Evaluation of activity  

The leaflet was printed in German (30,000 copies) as well as in English (5,000 copies) in order to inform 

both German-speaking and international guests and experts . The editon was designed for an annual 

requirement of 4 -5 years. The leaflets are available in the national park visitor facilities as well as in regional 

tourism offices and at national park partner businesses. You also find the leaflets for download on the 

Kalkalpen website www.kalkalpen.at. For staff and rangers, the leaflets have also been placed in the 

national park knowledge database and the SharePoint knowledge platform. In addition, the information 

material is displa yed at national and international national park and World Heritage events.  

The leaflet was distributed immediately after printing in the beech forest network. Requests for the map, 

which at that time was considered the most up -to-date after the 2021 expans ion, began to accumulate. The 

map was also made available separately and was placed on the website www.weltnaturerbe -

buchenwaelder.de  as well as the Beech Power knowledge exchange platform . 

 

2.4.  Multivi sion show for Schools   

Description of activity  

The multivision "In the realm of the lynx" has enjoyed great popularity for years and is used especially at 

elementary schools. The multivision designs the first unit of a 2 -hour school programme in which a national 

park ranger brings the wilderness into the classroom. In the second unit, the ranger opens his treasure chest 

of natural materials that he brought with him and playfully elaborates on the value of forest wilderness and 

the diversity in old -growth fo rests.  

http://www.weltnaturerbe-buchenwaelder.de/
http://www.weltnaturerbe-buchenwaelder.de/
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Through the Beech Power project, the existing ten year old multi vision show was expanded and adapted 

according to the current situation to include the topic of UNESCO World Natural Heritage, which not only 

made it more topical, but also gave it more content. "On velvet paws through the World Natural Heritage" 

is the new subtitle of the show. The narrator, the lynx, presents its territory and its fellow inhabitants in a 

very lively wa y. The centuries -old beech forests in Kalkalpen National Park are true treasure troves. Rare 

birds, butterflies and beetles that are threatened with extinction elsewhere find shelter and food in the 

ancient forests.  

Trailer  :  https://www.youtube.com/watch?v=TyAiNiyWnjg  

  

  

  

Figure 9: Screenshots from the multivision show: On velvet paws through the World Natural Heritage  

 

Evaluation of activity  

The redesign of the multivision with a focus on the World Natural Heritage site and ancient beech forests  is 

a great addition to the  school programme. Schoolchildren are one of the main target groups in the national 

park education programme. The topic of World Natural Heritage is thus also accessible to those who do not 

have the opportunity to participate in a guided ranger tour. The multivision is also popular with adult groups.  

https://www.youtube.com/watch?v=TyAiNiyWnjg
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Due to the Corona Pandemic, almost no events were allowed at s chools with rangers in 2020 and 2021. The 

multivision could be shown to the national park partner school Mittelschule Ternberg (96 students, 5 

teachers). Furthermore, it was shown at a training of Upper Austrian biology teachers. The presentations 

were very well received.  

After the Corona pandemic has subsided, the promotion of the offer for schools will be intensified again in 

order to catch up to the attendance figures of 2019 "before Corona"  (up to 850 schoolchildren and adults 

saw the multivision per ye ar).  

 

2.5.  Public Relation   

Description of activity  

The special value of the UNESCO beech forests has not yet been sufficiently realized by the Austrian 

population and in particular by the local population in the adjacent regions around the protected areas. The 

national park development is a long -term project, which deviates from the previous thinking and acting 

habits of us humans very largely. Even twenty years after the foundation of Kalkalpen National Park, not all 

fellow inhabitants of the national park region have identified with this idea of nature conservation. In 

addition, the UNESCO World Heritage brand has now made its way into the national park and the national 

park region. This brand is a help in the effort to att ract and inspire people in the n ational park region for 

nature conservation. But for many of us, a number of additional questions arise.  

Questions to be addressed by the national  park:  

¶ What is the difference between Kalkalpen National Park and UNESCO protected area? 

¶ Why are beech trees in particular, which have been and are still being decimated in commercial 

forests, given such high priority?  

¶ Are we humans being locked out of the World Heritage areas, such as in the primeval forest Rothwald 

in the wilderness area Dürrenstein? 

¶ Is there a bid to stay on the roads  or are the paths and bike trails  through the World Heritage areas 

closed off? 

¶ Do the UNESCO World Heritage areas have an impact on the management of surrounding forest 

areas? 

¶ Why are the beech forests of higher value than the rare mo untain oak forests or slope canyon forests? 

¶ Can we expect a rush of visitors like in Hallstatt?  

¶ Are we now a national park region or a World Heritage region?  

Communication creates understanding, awareness and identity . The understanding of the local popula tion 

for UNESCO World Heritage sites and national park on the one hand and the interested public on the other 

hand often gaps very far apart.  For visitors interested in nature and conservation, these high -quality 

protected areas are sanctuaries, a health -giving, healing paradise. Many people who are gainfully employed 

in agriculture and forestry do not understand the excitement about these formerly used forests.  

These opposing attitudes even sometimes hinder the development of partnerships between tourism and 

leisure industries, agriculture and national parks. In order to create acceptance for the World Heritage site 

and to build long -term identity with the protected area philosophy, as well as to create a mutual win -win 

situation between the stakeholders, lasting communication based on mutual appreciation is needed.  
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Only with a variety of communication measures such as brochures, magazines, advertisements, discussion 

events, expert lectures, film contributions, social media measures can create more awareness and 

acceptance for the unique World Heritage forests in the long term.  

Within the Project we published four popular scientific articles to transport the following content and 

answer the questions above: 

¶ Importance of the beech forests  

¶ World Natural Heritage Ancient and Primeval Beech Forests of the Carpathians and Other Regions 

of Europe 

¶ The different faces of beech forests in Kalkalpen National Park 

¶ The animal and plant species of our beech forests  

¶ The beech - an assertive survival artist  

¶ World Natural Heritage - Opportunities and Challenges 

¶ Guided tours in the World Heritage Beech Forests 

 

  

Figure 10: article in a local newspaper (Extrablick) in September 2020  (coverage 70.000 readers) 

 






































